
 

 

W Maldives, part of W Hotels Worldwide, continues to promote a fresh new take on its luxury 

escape that is curated by cutting-edge trend influencers in fashion, design, music. 

Located 25 minutes by seaplane from Male, W Maldives is the private island playground for 

those seeking exclusivity and appreciation of a lifestyle brand that flirt with one’s senses. At the 

same time, the colors, materials and glowing elements convey the unique, vibrant and playful 

personality of the island. The architects and interior designers have borrowed the theme concept 

from the Indian Ocean’s colorful marine life, twinkling stars and fluorescent plankton. W Maldives 

promoted the concept of ‘Infinite Days, Infinite Nights’. 

“Whatever/Whenever®” is the W Hotels’ philosophy and is delivered 24/7 to ensure every 

guest’s wish is granted. 

 

Luxury Playground 

 

The island features 77 private escapes and suites, 27 on the beach and 50 overwater. 27 

Wonderful Beach Oasis, 46 Fabulous Overwater Oasis, 3 WOW Ocean Escape and 1 Extreme 

WOW Ocean Haven (the W brand’s interpretation of the Presidential Suite). Each chic and 

spacious escape features a king-sized signature W bed, deluxe Bose® sound system, 42-inch 

television, wine refrigerator, delightful W Mix Bar (the W brand’s reinterpretation of the staid mini 

bar), sumptuous Bliss® bath amenities, infinity plunge pool and sundeck. 

Ideally located on the seaside, the restyled ‘Wonderful Beach Oasis’ escapes bring to life the 

synergy of the beach and Indian Ocean. A red palette is used throughout, with a red wooden 

Ming chair designed by Neri & Hu for Stellar Works, as well as red patterns of jellyfish and corals 

on signature pillows. Bespoke design elements encompass a soft look and touch, including 

glowing rope lamps designed by Christian Haas for a gentle ambient light, and a red cotton hand 

knotted hammock handcrafted from recycled material by communities in Nicaragua. 

Set over the Indian Ocean, the restyled ‘Fabulous Overwater Oasis’ escapes capture the energy 

of the Maldivian underwater sea life with blue and white tones. Signature items include a white 

super-sized stingray rocking chair designed by Thomas Pedersen as a modern interpretation of 

the classic rocking chair, stunning medusa  beside lights designed by Roxy Towry-Russel,  a 

glowing starfish pillow and an Italian designer trolley bar that highlights the 

cocktail culture of the W brand.  

 

 
 



 

 

 
From Ocean to Table 

 

The island boasts an overwater specialty restaurant FISH®; all-day dining venue KITCHEN®; 

BBQ restaurant on the beach FIRE®; sunset and pool bar SIP®; WET® pool bar and deck, and 

Maldivian pop-up café KADA. W Maldives culinary team proudly creates new culinary concepts. 

FISH® features ‘Ocean to Table’ cuisine with a strong focus on the freshness and sustainability 

of the local catch prepared with a Southeast Asian flair. FIRE® offers a romantic and casual BBQ 

dining experience under the stars. The restaurant KITCHEN® features a unique and modern 

reinvention of the bistro, offering Pan Asian dishes with a focus on Southeast Asian cuisine. 

WET® the glamorous outdoor lounge and pool bar electrifies the moment with a large collection 

of innovative drinks. A sense of sophistication takes over during twilight at SIP®, the sunset bar, 

featuring Champagne, martinis, delicious cocktails and fresh sushi and sashimi selection. 

 

AWAY® Spa 
 

Whether you are overworked, under-slept or partied out, AWAY promises the outcome you 
need, in the time you have, with the perks you want to get your glow on. 

 

The world below the waters of the Indian Ocean 

 

Flirt with adventure over the water with our adrenaline filled water sports centre WAVE or go 
underneath with DOWN UNDER, our PADI certified team of dive masters, and discover some 
of the best dive spots in the Maldives all within close proximity. 
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About W Hotels Worldwide 

Born from the bold attitude and 24/7 culture of New York City, W Hotels, part of Marriott International, Inc., 

has disrupted and redefined the hospitality scene for nearly two decades. Trailblazing its way around the 

globe, with over 50 hotels, W is defying expectations and breaking the norms of traditional luxury wherever 

the iconic W sign lands. With a mission to fuel guests’ lust for life, W ignites an obsessive desire to soak it 

in, live it up and hit repeat. The brand’s provocative design, iconic Whatever/Whenever service and buzzing 

Living Rooms create an experience that is often copied but never matched. Innovative, inspiring and 

infectious, the brand’s super-charged energy celebrates guests’ endless appetite to discover what’s 

new/next in each destination, to see more, feel more, go longer, stay later. For more information on W 

Hotels, visit whotels.com/theangle or follow us on Twitter, Instagram and Facebook. W Hotels Worldwide 

is proud to participate in Marriott Bonvoy, the new name of Marriott’s travel program replacing Marriott 

Rewards®, The Ritz- Carlton Rewards®, and Starwood Preferred Guest® (SPG). The program offers 

members an extraordinary portfolio of global brands, experiences on Marriott Bonvoy Moments and 

unparalleled benefits including earning points toward free hotel stays and nights toward Elite status 

recognition. To enrol for free or for more information about the program, visit MarriottBonvoy.marriott.com. 

 

 

Press contact 

Ms. Jessi Chai  
Director Marketing & Communications  
W Maldives 
Jessi.Chai@Whotels.com   

http://www.whotels.com/theangle
http://www.twitter.com/whotels
http://www.instagram.com/whotels
http://www.facebook.com/whotels
https://www.marriott.com/loyalty.mi
mailto:Jessi.Chai@Whotels.com

